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Chief IDEA Officer

IDEA Planner

» Market Analysis

* Strategy

* Solution Management
* PR & Risk Management
*» Reporting

* Creative Story
* Creative Copy
* Story Telling

» Contents Creation

IDEA Creator

* Creative Image
* Creative Design, Platform
* Video Clip, Viral Film

» Contents Creation

IDEA Solutionist

* Solution Programming

* Measurement
*R&D

* Web

* Application
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V. ‘the DIGILOG’ Solution
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1. the fancake
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2. S.E.A - Search Engine Analyst
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4. Risk Manager
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5. Radar
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5. Radar
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2]3] ‘the DIGILOG (4 C|2|21)' =
‘Analog Platform’0]| ‘Digital Solution’S
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