theDIGILOG

CREATIVE & MARKETING LAB.



ORCRO,
under IDEAtion



Digital + Analog

l

‘Digilog Marketing’



E
About Us

DIGITAL ANALOG

DIGITAL + ANALOG
DIGILOG Marketing

the DIGILOGL C| 2|22} Oft 21 Aojo] Hoie 2 27| St&LICH,
Hal S o} AH|A}7} Ot 2E HA0j|A] 2146t InteractionS 0] 20 W Insight2

the DIGILOGDH2| 7}t &1} 9l SolutionS A|-&8HL|C}.

#<DIGILOG



l. the DIGILOG

DIGILOG



[
Overview

CHE2} utol g
EPN MEEMA| MED £M2120 31 {24 ME}Y| 13065, 13075

CHE 23} / ZHA 070-4351-0213 / (Fax) 070-4351-0217

CHE O digilog@thedigilog.co.kr

e DIGILOG



=
CIO (Chief IDEA Officer) 27}

PyeongChang 2018
2423 QRO

:

[ d = X ?
< 8i0ln Oy o = - i

[u :

N U

b TT
- 1%, the DIGILOG CHE b 2 )

A3E 2018% 354 -2R Y )3 L Alol<)
| BN 29998 GRS |
1 25 )92 &3 b

($1%5717F ¢ 2014.6.19 ~ 2015.6.187}43])

* H0,2018 BYSA=EH C[R[E D|C[0f A2 2| A

I

1

|

— ]

l

:

|

* Hi, BRIDGE Laboratory A& :

* #i,Lee&DDB7|SE I
2014 6¥ 19¢

e Hi, Welcomm 7|Z!/E!

2018597353253 2 AN >)

1] At {
2432993 29NV

“- %

+eDIGILOC



=
CIO (Chief IDEA Officer) 27}

> 2I3H Project

P

0z

CJ, Reebok, olleh KT, 272!, A|C| X, Ofj0]AZICH, &=,

Standard Chartered Bank, 4| %| 7], 52|72, sAMAE,
FALE LHEZY 0|0]Y 220}, o= EQE A2,

=112, Philips, unicef, Unilever, A4 4 X}, St=LHP etc.
- Digital Marketing

* SONY - ‘like.no.other’ ZHIH| QI

[ ]
M
ofo
R
Q
0z
fo
1o
ol
U
=
H=
o

Y, L 7Y, RUFF S, Fitz, H4IEHO[ O,

\4
03
lo

=
Al
=

- B, <CHRTHBHD > 20
- 210 7|=l(Advertising Strategy)
, <otAH2| nEEZ2HME > 29
- New Media A|CHO| AESF 77 L0
* B, <KOBACO> Z2|
- New MediaOf| CHSt O|o{ 2 &8 At
« fl, <S27|Y OHAE 7|8F 244 ALY TS 29

- 7tt5HR| B 2| 8| 22 O#|E{ 2| AMEH, Digital Marketing

DIGILOG



[
Organization

Chief IDEA Officer

IDEA Planner

» Market Analysis

* Strategy

* Solution Management
* PR & Risk Management
*» Reporting

* Creative Story
* Creative Copy
* Story Telling

» Contents Creation

IDEA Creator

* Creative Image
* Creative Design, Platform
* Video Clip, Viral Film

» Contents Creation

IDEA Solutionist

* Solution Programming
* Measurement

*R&D

* Web

* Application
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7. EVENT PLATTER

0] 20| A ZIlE| = O|HIE

=2
=
0], 2L EHY, =8 32| ge|s SR

O

S2=H & ST2DIPINEB0RE J1E

EVENT W #SNS QIS4 EVENT . HO|AE O|HIE A2
WPLATTER w;ﬁ—%i e " I = | —_— Ty

oiel mo|x]  Lief 2ty ol

- O AHEAH MM E= O[HIE ZHIRE RO AOIE &

Q¢ ; 7
500BF MR R IR
S3HEVENT

- 2045t QD QIS O|HIE S| T2 HHH | X2

QUIZ\EVENT

SRR 1A 19,
SISO 910 18881
eEnmA pmEc.

‘ . Ad Eo| 20| S
FEEE Ho|AS O|HIES| EulAQl &

%}HEI‘S Platinumcraﬂ»B»rewingcri. m -T—Cl)l' _, I'%% %EH Ol H‘”E gE% —(l)—l éH A|’O| E A I:' HZI Z‘”—'—

b — — O I_

e DIGILOG

......



[T
8. 2| ALY

IAM=Z0]| 2| EEl 7|1HE2| SH=0] 2 EEE,

i

=J 2HE2]
2

102 L 2}5 S22 UHAH AH|ZIQL MA|ZIC 2 AES St &8M

SH0[A COMMENTBOT
* O] 25 AA|O| A HE STH

LR

20| 420} A4S O R S IR0 12| BS S

g

POST SELECT

DIGILOG



E
9. Social Meter
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10. My Dashboard
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