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Overview
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Digital & Analog Campaign
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21 7|2l(Advertising Strategy)
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_ New Media A|CHQ| &tel 7 FLZA|0|M
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Organization

Chief IDEA Officer

IDEA Planner

Market Analysis
Strategy
Solution Management

PR & Risk Management

Reporting
Media Buying

Creative Story
Creative Copy
Story Telling
Contents Creation
Title & Description

IDEA Creator

Creative Image
Creative Design
Platform

TVC/ Video Clip
Viral Film
Contents Creation

Ciefol Bt 35 AIHIE HIZECZ

ATL,BTL S OHIEQI EHE FE A

2=l 20| MO Z ClientC 2

o—

Pal
e

IDEA Solutionist

Solution Programming
Measurement System
R&D

Web / Micro Site
Application
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History _ Client & Campaign
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Client 32 : ZXIZE LHEZH 0|01F 2210t
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® 2013.09
EHIF=F NSME - 'Happy Label ZHE11 HIQ!

® 2013.12
2HIEF MNSKE: *Happy Message HIH|Q!
* Lotte Pleasure Party T22M

Client 8 &fg4H

® 2014.01
Client 22} : SFREQEIRISAL
® 2014.03

ZH=F MSME S KS0IK17 4!
Client S : HHIELOI04

® 2014.04
SIMIEROIO] - "5 Z0il Bt EHOI0T HMIQ!

® 2014.05
AluE BEWRA B
® 2014.07

2HFEF NSKE  ZTS0|2 =S 'Real or Fake' Q!

® 2014.08
ZH=F MSAME: * MNSAE A ME OREHOr 222
* 20K S THGHH the REZLITICH ]HI I

2014.09
SIREQEIISA: 'CONNECT TO' Z2RE

2014.10
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2015.04

S8dE  SEEHA WD NRARIEN WL

2015.08

RHFF =0l2| MSAE : 24X S2F AL

2015.09

Client &2} : SBINE=2% | ZHIFF Wole=

2015.10
Client 2424 : SIDIZ | UME0I0] S22

2015.1

SHES MBS : 2015 CHSIEIS 2E0ICI01 THa 4

Sauy 1 2015 [HSIEIS QIE{LIASIHA et
© 2015 CHSIRIS ASOICI0f CHAY 44

HUMIEIOIO] : 2015 CHEI2I= AM0ICI0  CHA 22

2015.12

EHIFF MSKE © 2015 0ITI0I/E F2(0t &

2015.12
EHFF MENY | NS X AERIZAHY S2ZH0IE M

2016.03
Client €2} : SBIKZ23 AtOICH

2016.04

SHIFE HSHE : HSHE 1055 OME TR0

2016.05
Client &2} : HIAH(DESKER) by FURSYS

2016.10

Client &g : £22(Slou) by 2&(iloom)

2017.01

Client @& : S=2I%F2 (Tous Les Jours)

2017.05

Client B¢} : 2HIFF Fitz Super Clear

2017.06

Z20|=F Fitz Super Clear : * Teasing - Fitz Tiger 242!
* Launching - Fitz Live ZHIQ!

2017.07
SIREQEIISAL: 2017 ADKE 03 S210|2 ZTRME

2017.1

Client Q¢! : @CHA SHE

2018.05

Client &2 : mUHIAIA!

2018.12
Client 224 2403 | SHRIHZ(THZIHEE HS TAHE)

2019.01
2473 : ZS|EAT 2HL!

2020.01

Client 82 IH2Re A=A

2020.02
Client 32} : OIOIAICH_ACE AVENUE

2020.03

Client 88} : A2E FnC._=HQC
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2020.04

SBIX==28 : S(&1EH) B(RXD) I(RACH L

2020.09

H2REY &A SN2 2(K)RHL) Z HTR!

2020.11
SBIAIZ=284 : 'SBITt SBIZ AH&LICY WML - 1k

2021.01
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Tt Q1= o= L0 E= 2021, Aol SO0 HE HmIe!

2021.01
Client 22 : HZRY d2iA LINZITI0IS SarH

2021.02
HERS Ai2iA | HINZIO0IE UAR(LRUE OIECIS2l ) HMHIQ!

SBIXI=2% : 'SBIt SBIS ZSLICK MR - 24t

2021. 07

Client &2 : (N2 AA Moi0|H T2 |HI0IREIA & B IT2HI0I28IA

2021.09

Client 2 =2IIlE

2021.12

Client @4 75 (KIeH M)

2022.01
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S0 AteieA & EHIOISIHE & 241 & M 242!

2022.02

2LSHISt: OIZLIZISE THatR = 2raotet !

2022.07
UMIELOIO! : A&0I0I01RIE 2022 HIZERHE QIAEIIYS0FHA 24



History _ Digital Solution
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e 2013.05

‘the fancake' e : Facebook/Instagram 2HIX Si= & HIAIXIC|

LTS ESHMYS WL 2N 2N

o 2013.06

‘Risk Manager' H& : 22l ZLIEHE S22

e 2013.11
the fancake : HIEF AHIA AIZ

o 2014.05
the fancake : AlHIA &3t

e 2014.M

‘the fan' 1 : Facebook FanS Z&st HEIX 2t S22

e 2015.02
EMHIFF S22 U= Kloud App. TH

2018.12

‘Event Platter’ AMHIA THE : Facebook LH O[HIEE 20t £H04, 2LIEZ,
SZI:J EE EQ}X'IOE x|°H0|-|_ % A‘_1

2019.01
2| HIAA THEE - AHS S
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2019.03

‘the fancake Form' THE : 22tQ1 & PHESH AR KIZF 5!
X

2020.04
‘Social Meter' T2 : SNS AHE9| =2 2| & &2 TS M2 ME £2H

2020.11

‘My Dashboard' e : 208 A=t 2T [IZ,
2I6k= HIOIES FIE ZFAI 22

2021.05
IN Search’ THet : QIAEITEH LH M= SHAIERDQE 2RI EH AIZE
NSot= 224

2022.07
‘the fancake &R 2HZ! AHIA" THEE:
SNS OIHIE 22 Al, 01X OIHIE HAXISS AISOZ ZHE oI 28M
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Marketing Service

SNS Contents Create
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TVC / Viral Film / Clip

=2I0IME OHIE SEM f&6k=TVC [ Viral Film [ Clip §
S ZEHXE 1= 2L MELICE

Influencer

Ciot EEMAM 22HEC| =42 EI0E QIERUA, MIFIEEM,
ME SEH, 32I0101E St 2216101 &&= WOMS E=ELICE
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CREATIVE 6 MARKETING LAB.

Website / Microsite / App.
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Target Area Promotion
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the DIGILOG Success Case
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A QUAEITOEH_2~Z010I0RIE 2022 e & - HHIELOI0] ‘222 E2l0I=(Slou Tribe) #HHI2! : iloom, S22(Slou)

OH

HMIEIOI01= MOl ==t AIRAHTHEIMCH= QI0IZ ‘we got you'2l= MER EZHE S22 HOZ SELTHAIEG= "=2! 2’9 X0 SHot= HEIE, AR, 23t 281X, S22 0/EHS 1
TSN ASOI ACM, HE S=ME [HS E2| 22|10, TSR0 ASS 2lok SICHRIS Ol HEE 2 0| @S 21t F419| Q0| Tot= R0l IZHEZ,
202232 QIAEIHE HA ME= MEHOIRASLICL WL 3 &, SeHE 22 ST =21 & 4 i SAUE NS, TIOILIAE 2t Slst FLEH S22 XE,
S} SITHSH 4011 2HEOL 100 L5 HAL SN S= ZIAUSLICH
TIZC| EIOI0 H2HE0| A& OICI0 2RXTHAIZID =210/ AMZ o 2EIXTHCHC ! XS 1245104,
OISHAFESISH| oH, UMEIOIO T AAEITZ LH 2EHX I2 |00 M SIS BHEE + UEE HIOHLIAE Zotnt &l Zigis S22, FEEHSZME'Q S E RSS! 210 T1E 2HEOL £10H0 25E
ZEIXO| TS MHHOZ HHOIRM, "&&0] 101 EH ST = HEMIE HIZ2CZ 10| 2a S0IM HA S22 SAHO UMS S=L HEL|A, EH, 24 HITH SO 7 i HeBHKIMZ SPE EL + U=
Az SEOH=E 20| AIHIASH HEHEQ| MIFZSE =01 D MO| 21X =50t 20M| HEHES URIGH AL SIRSLICH SE0 BHS MSHCM, S 2ETHMIF MEQ| 1[2IE AIAAEH & MS0ch=
MEZ2 HEHE HIE 2MEQ| AIHIE 51N FSLICH

MEZEH A THE EHE OLOIRIEIEIC| Ml AT =2 =21 Trendy, Innovative, Caringl 23204

ZEIRE JH 3O FEID2IZ L0 F0IRCH, EHIE, AIZ2 0155 &= 2&0t 2HXZ HI T HIEH 201 1= 2401l KIM U= SILHRIS0| B4, 219l S24 0 =2I0| TIKIE =110 MEE +~ U= Al2HE Sol
TME0| BZS 01Z01 Li= 2401 &ISorRISLICE SE HICEO| IKIE S0t 01E d=ol= HE 501 2 + JAEE S22 EL0E U2 KIS HILICE

High-Speed, High-Performance

AE0I0I0IRIE 2022 [HEY &4 Slou Tribe with 28 Al2LI &' Slou Tribe with S&EE 2113001, 25’
https://lyoutu.be/g7szCOeqzJo https://youtu.be/Kb6Acitdocjo

i-AWARDS 2022

SOCIAL i-AWARD
Winner *

B 2 2

I-AWARDS SOCIAL

KOREA 2022 i~AWARD
, m BLe =)
B B 4 < . ‘ s o
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3. S.E.A _Search Engine Analyst 4. Drl.kr
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5. Risk Manager 6. Radar
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7. EVENT PLATTER 8.Quick Messenger
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9. Sacial Meter 10. My Dashboard
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11. IN Search
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